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Welcome to the SWBC2019 brand
guidelines document. This document
provides a simple, yet robust set of
brand guidelines that can be easily
understood and communicated while
leaving room for creative expression.

yme!

The following pages will guide you
through some of the basic identity
elements and will provide some general
rules for applying these elements across
a variety of media types.

While we prefer a standardized brand
identity there may be situations that require a
customized solution. For advice on applying
the brand identity outside of the guidelines,
please contact us.

www.sharjahwbc.com
info@sharjahwbc.com
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BOOKS! THEY ARE MAGICAL!

BLACK LETTERS ON A WHITE PAGE

TILL YOU READ THEM

AND THEN DOORS OPEN, JOURNEYS BEGIN

TRAVEL THROUGH CULTURES AND TRADITIONS.

DIVE INTO THE PAST, CATCH A GLIMPS OF THE FUTURE

SHATTER SOME MYTHS AND TEAR DOWN A FEW WALLS.

LEARN A NEW LANGUAGE,

LEARN TWO... LEARN THREE.

MEET SAINTS AND WARRIORS,
SCIENTISTS AND WIZARDS,

SOMEONE YOU FEEL LIKE YOU KNOW,
SOMEONE YOU THOUGHT YOU’'D NEVER KNOW.
READ... TILL NO STRANGERS REMAIN,
GO BEYOND YOUR STORY,

BEYOND BORDERS.

OPEN A BOCOK,

OPEN YOUR ARMS,

YOUR HEART, YOUR MIND.

SHARJAH WORLD BOOK CAPITAL 2019
OPEN BOOKS. OPEN MINDS.
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SWBC2019 Logo

Main Logo

S.1.1 =

Our emblem is the act of the opening

of a book which emulates a brand full

of momentum. It is simple, aiming at
audiences from various nationalities and

Our logotype brings together the English
and the Arabic text and links both cultures
with the year 2019 - the year that will
mark us.

ages. Its clear and contemporary treatment
sums up our approach that has reading at
the core of our mission.

as)Ludl
&uallc donle

wlisll
SHARJAH
WORLD BOOK
CAPITAL
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SWBC2019 Logo

1 Main Logo
[ ] o 2 Color Variations/Background
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60% shade
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20% shade
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1 Main Logo
® o Lockup Variations
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SWBC2019 Logo

1 4 Main Logo
® o Clear Space

White space around the logo ensures its visibility
in situations when the space for the logo
application is limited.

0 is the common proportional measurement for
creating this clear space. 0 is equal to the height
of part of the logo emblem as indicated.

| ad Lol
duollec doble
wlisll
SHARJAH
WORLD BOOK
CAPITAL
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SWBC2019 Logo

1 Main Logo
® o With Partners

When used with UNESCO partner logo,
always use SWBC black and white logo.

.

L

United Nations
Educational, Scientific and
Cultural Organization

L}

2

SHARJAH
WORLD BOOK
CAPITAL

@byl
dolle doble

19
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SWBC2019 Logo

=

United Nations
Educational, Scientific and
Cultural Organization

Main Logo
Partners + Collaborators

.

United Nations
Educational, Scientific and
Cultural Organization

wliall da)ludl dit®
Sharjah Book Authority
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1 Main Logo
() o ; Minimal Size
Print Media Digital Media
To ensure the visibility of the logo in print media, To ensure the visibility of the logo in digital
the height of the logo emblem should never go media, the height of the logo emblem should

below 15 mm. never go below 50 pixels.

min 50 pxl

min 15 mm

as)Laul as)Laul
drolle doble drolle doble
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SWBC2019 Logo

as)Laul
asalle danle

wlisl
SHARJAH
WORLD BOOK
CAPITAL

DO NOT

Change position of icon and
typography. They must remain
aligned at all times.

asjladl
dwlle danle
T ici]
SHARJAH
WORLD BOOK ] 9
CAPITAL
DO NOT

Never scale the logo
Disproportionally.

Main Logo

VLIPS
o5) \&on"

A\
S\)‘P“lz.)o‘#

Mg

DO NOT
Distort logo.

DO NOT
Rotate logo in any
circumstances.
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s Ll
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DO NOT
Combine primary or any
colors inside the logo.

DO NOT
Use black logo on color
backgrounds.

adjladl
dyallc danlc

wlisll
SHARJAH
WORLD BOOK
CAPITAL
DO NOT

Change the size ratio of logo emblem
versus logotype.

NOTE

To ensure proper usage of the logo and other
identity elements, please use only approved
artwork files provided by the SWBC2019.

Do not try to recreate the logo yourself.
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SWBC Purple SWBC Green

PANTONE 814 PANTONE 808
RGB 122-95-196 RGB 0-169-142
CMYK 67-68-0-0 CMYK 84-0-54-0

60% shade

20% shade 20% shade
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Secondary Use secondg
Color Palette require a wig
certain diffe
PPT charts, ¢

SWBC Red SWBC Blue

PANTONE 2348 PANTONE 2198

RGB 230-35-73 RGB 44-184-199
CMYK 0-95-60-0 CMYK 70-0-24-0

60% shade

20% shade 20% shade
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SWBC2019 Typography

The tagline is always upper case.

Example

Primary Typeface

If the background or SWBC graphic is in a shade of
the primary purple colour, headlines should be in pri-
mary green along with black or white type depending
on the background.

If the background or SWBC graphic is in a shade of
the primary green colour, headlines should be in pri-
mary purple along with black or white type depend-
ing on the background.

OPEN BOOKS.
OPEN MINDS.

F37 Ginger Bold
All Caps

Headline Treatment:

Always use two SWBC
primary colours in the
headline. The headline is
always title case.

Words
Inspire Us

We believe books have the power to unite
us; that knowledge spread and shared can
change the minds and hearts of nations.
That is why we have been long-standing
advocates of reading. Every move taken in
the City of Knowledge has been designed
to bring us one step closer to a wiser—more
unified—community. One that doesn’t judge
books by their covers, but appreciates and
respects each unique story told within them.

F37 Ginger
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ABCDEFGHIGKLMNOPQRSTUVWXYZ
abcdefghigklmnopqgrstuvwxyz
1234567890@#$%&!?-+=~

Thin

-3/ Ginger

Light

F37 Ginger

Regular

F37 Ginger

Bold

F37 Ginger

Thin ltalic

F3/ Ginger

Light Italic

F37 Ginger

ltalic

F37 Ginger

Bold ltalic

F37 Ginger



SWBC2019 Typography

5.3.2

DIN Next LT Arabic

cebbywpuuyujidsiooduul
Sgagpdydguw
=+-C1/$#@ I MPEOTVAS -

Primary Typeface
Arabic

Ultra Light Light

c . c
l"Jl"Jl.J| WENEEE
Heavy Regular

[ o4 c

WENEEE

Black Medium
£ [of

WEEEEY

Bold
[ of

OO ul

If the background or SWBC graphic is in a shade of
the primary purple colour, headlines should be in pri-
mary green along with black or white type depending
on the background.

If the background or SWBC graphic is in a shade of
the primary green colour, headlines should be in pri-
mary purple along with black or white type depend-
ing on the background.
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Tagline

Example

DIN Next LT Arabic

Headline Treatment:

Always use two SWBC
primary colors in the
headline.
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SWBC2019 Pattern
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S.5.1 .

Outreach
The power of the written
word has no boundaries.

Heritage
Inspired by one of the
Sharjah Fort towers.

Publishing Inclusion
From pencil to Building a tighter
the book. community.

Children Reading
Their future is The symbol of
brighter with knowledge.

books.
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1 Original Size
® ® Images
Category 1 Category 2 Category 3
Books in context Books as heroes Location related

ol adgan s

=

- NN

The preferred photography should be black and
white with some connection and correlation with
the main topic of the SWBC event.

However, colored images can also be adapted
for visual communication.
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SWBC2019 Photography Style

Masked
[ ) [ ) 2 Images

On some occasions, when
suitable, images can be masked
with certain elements of the
brand’s visual language.
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SWBC2019 Applications

OPEN BOOKS
OPEN MINDS

OPEN BOOKS
OPEN MINDS

Stationery
Design
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SHARIAN
WORLD 800K
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il bybaill yao
Ahmed Ali

Strategic Planning Manager

T.+9716 593 3328
F. +971 6 593 3399
P.O.Box 12345
Ofy info@sharjahwbc.com
SharjahWBC www.sharjahwbc.com

Ofy
SharjahWBC
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CAPITAL
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Ahmed Ali

Strategic Planning Manager

T.+971 6 593 3328

F. +971 6 593 3399
P.0.Box 12345
info@sharjahwbc.com
www.sharjahwbc.com

OPEN BOOKS

OPEN MINDS
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SWBC2019 Applications

Letterhead

Stationery
Design

i 20 &

Dear Reader,

Lorem ipsum dolor sit amet, consectetur adipiscing elt. Vestibulum venenatis est nec suscipit faucibus.
Integer non lacus id nunc volutpat interdum. Nam lacinia tempus nunc. eget tempus lectus vehiculal
eget. Quisque orci erat. venenatis vitae ipsum . blandit consequot nisl. Aenean nec eros nibh. Nulla
urna veli, mauris. Pellentesque quam eget
sem egestas, eget varius diam luctus. Nunc nisl purus, suscipit eu quam sagitis, malesuada commodo.
lectus. Donec pharetra interdum faucibus. Sed auctor adipiscing arcu, eget mattis lacus placerat nec.
D isus. Nom

. aliquam
tristique neque. Vivamus sodales gravida ligula ut molestie

Fusce vel leo vulputate, vulputate sem eget, sagitts tellus. Sed nunc purus, sodales nec vestibulum
uis. iaculs bibendum felis. Suspend ida, ante nec

metus. nec lobortis sem eros ac isi. Moecenas iaculis magna diam. non vulputate erat tempus ut
Fusce id faciliss eros, sit amet evismod neque. Vivamus vehicula portitor lorem. ac pretium ligula
egestas ac. Vivamus suscipit vitae felis faucibus ullamcorper, Phasellus non purus placerat, pulvinar
mi vitae, mattis nisi. Integer posuere risus dolor. et ultrices quam fermentum id. Mauris nec fermentum
libero. Pellentesque pharetra sodles orci. Proin eget sem eleifend. tempor dui at, thoncus urna
Vivamus commodo sodales libero quis bibendum

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum venenatis est nec sunibh. Nulla
urna veli, I mauris ettis
lacus placerat nec. Duis nunc massa, aliquam sit amet placerat sed. consequat nec risus. Nam laoreet
tempor eros, nec tristique neque. Vivamus sodales gravida ligula ut molestie

Yours Sincerely.
Manager Name

P.O.Box 977, Sharjoh, UAE - T: 497] 6 593 3333 - F: 971 6 593 3399

N

N

as
aualle dnote
pucer

S
WORLD 800K

)

Eoueaeat St |
e Gzt

p—

Dear Reader,

Lorem ipsum dolor st amet, consectetur adipiscing elit. Vestioulum venenatis est nec suscipit faucibus.
Integer non lacus id nunc volutpat interdum. Narm lacinia tempus nunc, eget tempus lectus vehiculal
eget. Quisque orci erat, venenatis vitae ipsum a. blandit consequat nisl. Aenean nec eros nibh. Nulla
uma vel. o mauris a quam eget
sem egestas, eget varius diam luctus. Nunc nisl purus, suscipit eu quam sagitts, malesuada commodo
lectus. Donec pharetra interdum faucibus. Sed auctor adipiscing arcu. eget mattis lacus placerat nec.
Duis nunc massa. aliquam sit amet placerat sed. consequat nec risus. Nam laoreet tempor eros. nec
tristique neque. Vivamus sodales gravida ligula ut molestie.

Fusce vel leo vulputate, vulputate sem eget, sagittis tellus. Sed nunc purus, sodales nec vestibulum quis,
iaculis bibendur felis. Suspendisse gravida, ante nec convalls tincidunt. metus elit evismod metus, nec
lobortis sem eros ac nisi. Maecenas iaculis magna diam. non vulputate erat tempus ut. Fusce id facilisis
eros, neque P ac pretium ac Vivamus
suscipitvitae felis faucibus llamcorper. Phasellus non purus placerat, pulvinar mi vitae. mattis isi,
Integer posuere risus dolor. et ultrices quam fermentum id. Mauris nec fermentur libero. Pellentesque
pharetra sodales orci. Proin eget sem eleifend. tempor dui at. thoncus urna. Vivamus commodo sodales
libero quis bibendum

Lorem ipsum dolor st amet, consectetur adipiscing elit Vestibulum venenaltis est nec sunibh. Nulla
uma vellt, aliquet accumsan elementum o, molestie vitae mauris. Pellentesque accumsan quam ettis
lacus placerat nec. Duis nunc massa. aliquam sit amet placerat sed. consequat nec risus. Nam laoreet
tempor eros, nec tristique neque. Vivamus sodales gravida ligula ut moleste.

Yours Sincerely,
lanager Name

LLiAL alle danle abjLill it
Sharjah World Book Capital Office

PLOBax 977 Sherioh, UAE - T: 4971 6,593 3335 - F- 4971 6 593 3399

i shariahwbe.com

T 20 e /
g

Lorem ipsum dolor sit amet. consectetur adipiscing elit Vestibulum venenatis est nec suscipit faucibus
Integer non lacus id nunc volutpat interdum. Nam lacinia tempus nunc. eget tempus lectus vehicula!
eget. Quisque orci erat, ipsum a quat nisl Aenean bh. Nulla
urna velit, aliquet accumsan . mauris. Pellentesay quam eget
sem egestas. eget varius diam luctus. Nunc nisl purus, suscipit eu quam sagitts. malesuada commodo.
lectus. Donec pharetra interdum faucibus. Sed auctor adipiscing arcu, eget matts lacus placerat nec.
D risus. Nam eros. nec

aliquam sit amet
tristique neque. Vivamus sodales gravida ligula ut molestie.

Fusce vel leo vulputate. vulputate sem eget. sagitis tellus. Sed nunc purus, sodales nec vestibulum quis.

lis bibendum fel disse grovida. metus, nec
(obortis sem eros ac nisi. Maecenas iaculis magna diam, non vulputate erat tempus ut. Fusce d facilisis
eros, sit amet evismod neque. Vivamus vehicula porttitor lorem. ac pretium ligula egestas ac. Vivarmus
suscipit vitae fels faucibus ullamcorper. Phasellus non purus placerat, pulvinar mi vitae, mattis nisi
Integer posuere risus dolor. et ultrices quam fermentum id. Mauris nec fermentum libero. Pellentesque
pharetra sodales orci. Proin eget sem eleifend, tempor du at, thoncus ura. Vivamus commodo sodales
bero quis bibendum

Lorem ipsum dolor sit amet. consectetur adipiscing elit. Vestibulum venenatis est nec sunibh. Nulla
urna veli, a ettis
lacus placerat nec. Duis nunc massa. aliquam sit amet placerat sed, consequat nec fisus. Nam laoreet
tempor eros, nec tristiue neque. Vivamus sodales gravida ligula ut moleste.

L

Yours Sinceraly,
Manager Name

www.sharjahwbe. ae

N/
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; Stationery ; Stationery
[ ) o Design o o Design
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1 Merchandising Merchandising
[ ) o Design [ ) o 2 Design
Bookmark Pin
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Merchandising
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SWBC2019 Applications

4 Merchandising
® o Design

M www.sharjahwbc.com
2 www.sharjahwbc.com
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open books. open minds.
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www.sharjahwbc.com

open books. open minds.
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Merchandising
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Merchandising
® o Design
Paper Bag Tote Bag

OPEN BOOKS.

OPEN MINDS. . U [ [We OPEN BOOKS.
il W3] OPEN MINDS.
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9 1 Booklet
o o Design

Booklet Booklet
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2019
Will mark us

This s @ hstoic moment or the city of

Books
Unite us

“The UNESCO World Boak Capital program
is @ worldwide intioive that ams o

Words
Inspire us

We believs books have the power o unte
s; thot knowledge spread and shored can

Our
Manifesto

BOOKS! THEY ARE MAGICAL!
BLACK LETTERS ON A WHITE PAGE

20
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NGUAGE
LEARN TWO. . LEARN THREE

MEET SAINTS AND WARRIORS,
SCIENTISTS AND WIZARDS,
SOMEONE YOU FEEL LIKE YOU KNOW,

JEONE YOU THOUGHT YOU NEVER KNOW.

i o make book eosly accessible and wil srenathen our thiving book ecosystem:
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SHARJAH WORLD BOOK CAPITAL 2019
OPEN BOOKS. OPEN MINDS.
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1 1 E-Direct
[ ) o Marketing

E-Direct Marketing E-Direct Marketing

The

World

Written Books

No matter who
you are and
where you come
from we are more
alike than you can

Lorem Ipsum is simply dummy text
of the printing and typesetting
ustry. Lorem Ipsum has been the
industry’s standard dummy text
ever since the 15005, when an
unknown printer took a galley of
type and scrambled it to make a

think. type specimen book.

Lorem lpsom i simply Lorem psum

oy entof he prntng i3l dummy text Sharjah hos always had a rich historic
relationship with books.... A reading sociaty that

i culturally inclusive of all communities

indiustry stondard dummy
text ever since th 1500:

Loremip:
industy L

Find Out More

Sharjah has always had a rich historic

relationship with books.... A reading society that
is culturally inclusive of all communities

Books

imply dummy
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Find Out More

Your Spot

Lorem Ipsum is simply dummy text of the printing and
ing industry. Lorem Ipsum has been the
industry's standard dummy text ever since the 1500s,
‘when an unknown printer took a galley of type and
scrambled it to make a type specimen book.

Lorem Ipsumis simply dumimytot of the priting ond
ypetetiing industry. Lorem
tondrd dormy toxt

RSVP Here

RSVP Here

f ¥ SharjahWBC
© f W SharjahWBC
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ontact us
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Facebook Page

Social Media
Design
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Linkedin

e @ & linkedin.com

Apple iCloud Yahoo Bing Google Wikipedia Facebook Twitter Linkedin The Weather Channe!

¢ hila

YelpTripAdvisor

The Tribe: Overview | Linkedin

Sharjah World Book Capital

« Sharjah « 6,879 followers

A8 see all 24 employees on Linkedin =

About us Recent update See all

Lorem ipsum dolor sit amet, consectetur adipiscing elised
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit ese
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaat
cupidatat non proident, sunt in culpa qui officia deserunt

mollit anim id est laborum. Lorem ipsum dolor sit amet

Native advertising has come a long wa...

Seemore ~

& PREMIUM

Insights not available
Insights will only be displayed when there are 30 or more complete member profiles from this company.

Recent updates

- 6879 followers
11 uodates + 6,879 followers w

Your dream
job is closer
than you
think

Seejobs.

Linked in

People also viewed

Spark Middle East
Marketing and Advertising
11-50 employees

Tonic International
Marketing and Advertising

51-200 employees

pank

Crayons Communications

B \tarketing and Advertising
11-50 employees
P7

w7

Marketing and Advertising
1,001-5,000 employees

MCN. Middle East
MCN' communications Network
Marketing and Advertising
1,001-5,000 empioyees

© Messaging [}
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1 1 Program
o () Calendar
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Main Topics General Agenda
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OPEN BOOKS. OPEN MINDS. CPEN BOOKS. OFEN VNS
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Reading dcljall
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Publishing juill
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- Arab Youth Poetry Forum
- Sharjah Children's Reading Festival
- World Children's Book Day

|_I‘LLUJ_| I 9 ‘-J LQ_b _il I ‘ ;:;;: I:t:‘::t:::l’::hildnn Film Festival
1 r ; :% - World Youth Day
Children onc[m;th

- Workers reading break
- Sending books to refugees

InCI.USLVIty e *\ :
W )
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OPEN |
OPEN MINDS:

OPEN%

OPEN MIND
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