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Welcome!
Welcome to the SWBC2019 brand 
guidelines document. This document 
provides a simple, yet robust set of 
brand guidelines that can be easily 
understood and communicated while 
leaving room for creative expression.

The following pages will guide you 
through some of the basic identity 
elements and will provide some general 
rules for applying these elements across 
a variety of media types.

While we prefer a standardized brand 
identity there may be situations that require a 
customized solution. For advice on applying 
the brand identity outside of the guidelines, 
please contact us.

www.sharjahwbc.com
info@sharjahwbc.com
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Our Manifesto

BOOKS! THEY ARE MAGICAL!
BLACK LETTERS ON A WHITE PAGE
TILL YOU READ THEM
AND THEN DOORS OPEN, JOURNEYS BEGIN
TRAVEL THROUGH CULTURES AND TRADITIONS. 
DIVE INTO THE PAST, CATCH A GLIMPS OF THE FUTURE
SHATTER SOME MYTHS AND TEAR DOWN A FEW WALLS. 
LEARN A NEW LANGUAGE, 
LEARN TWO... LEARN THREE. 
MEET SAINTS AND WARRIORS, 
SCIENTISTS AND WIZARDS, 
SOMEONE YOU FEEL LIKE YOU KNOW, 
SOMEONE YOU THOUGHT YOU’D NEVER KNOW. 
READ... TILL NO STRANGERS REMAIN, 
GO BEYOND YOUR STORY, 
BEYOND BORDERS. 
OPEN A BOOK, 
OPEN YOUR ARMS, 
YOUR HEART, YOUR MIND.

SHARJAH WORLD BOOK CAPITAL 2019
OPEN BOOKS. OPEN MINDS.

SWBC2019 Guidelines

Manifesto
في كلّ كتاب...سحر يشبه الخيال...

بدايةً...هو مجرّد ورق وكلام
و لكن حين تقرأه وتعيش تفاصيله...

يفتح الكتاب ألف باب، ويأخذك في رحلة تسرق الألباب،
تسافر بأفكارك...تكتشف ثقافة تختلف عن ثقافتك،

تعود إلى الماضي العريق، تخطف نظرة على المستقبل البعيد،
تكتشف الكثير من الأسرار وتكسر بعض الأسوار،

تتعلّم لغة جديدة،
لغتين أو ثلاثة...

تتعرّف على الطيّب وعلى الشرير،
على العالِم وعلى الأديب،

على شخص تشعر وكأنك تعرفه،
على شخص لم تفكّر يوماً أنك ستعرفه.

اقرأ... حطّم الحواجز التي تفصل بين الشعوب
اذهب إلى أبعد الحدود

أبعد من حكايتك، أبعد من عالمك.
افتح كتاباً،

افتح ذراعيك،
افتح قلبك، افتح ذهنك...

الشارقة عاصمة عالمية للكتاب 2019
افتح كتاباً. تفتح أذهاناً.
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OPEN BOOKS.
OPEN MINDS.

OPEN BOOKS. OPEN MINDS. 

SWBC2019 Guidelines

Slogan

افتـح كتـابـاً.
تفتـح أذهـانـاً.

افتـح كتـابـاً. تفتـح أذهـانـاً.
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SWBC2019 Logo

Our emblem is the act of the opening 
of a book which emulates a brand full 
of momentum. It is simple, aiming at 
audiences from various nationalities and 
ages. Its clear and contemporary treatment 
sums up our approach that has reading at 
the core of our mission.

S.1.1 Main Logo 
B&W

Our logotype brings together the English 
and the Arabic text and links both cultures 
with the year 2019 - the year that will 
mark us.
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SWBC2019 Logo

S.1.2 Main Logo  
Color Variations / Background

60% shade 60% shade

40% shade 40% shade

20% shade 20% shade
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SWBC2019 Logo

S.1.3 Main Logo 
Lockup Variations

SWBC2019 Guidelines
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SWBC2019 Logo

S.1.4 Main Logo 
Clear Space

White space around the logo ensures its visibility 
in situations when the space for the logo 
application is limited.

0 is the common proportional measurement for 
creating this clear space. 0 is equal to the height 
of part of the logo emblem as indicated. 

SWBC2019 Guidelines
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SWBC2019 Logo

S.1.5 Main Logo 
With Partners

When used with UNESCO partner logo, 
always use SWBC black and white logo. 

United Nations
Educational, Scientific and

Cultural Organization

United Nations
Educational, Scientific and

Cultural Organization
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SWBC2019 Logo

S.1.6 Main Logo 
Partners + Collaborators

United Nations
Educational, Scientific and

Cultural Organization

United Nations
Educational, Scientific and

Cultural Organization
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SWBC2019 Logo

S.1.7 Main Logo 
Minimal Size

Print Media
To ensure the visibility of the logo in print media, 
the height of the logo emblem should never go 
below 15 mm.

Digital Media
To ensure the visibility of the logo in digital 
media, the height of the logo emblem should 
never go below 50 pixels.

min 15 mm min 50 pxl
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SWBC2019 Logo

S.1.8 Main Logo 
Do Not

DO NOT
Change position of icon and 
typography. They must remain 
aligned at all times.

DO NOT
Distort logo.

DO NOT
Rotate logo in any 
circumstances.

DO NOT
Change the size ratio of logo emblem 
versus logotype.

DO NOT
Combine primary or any 
colors inside the logo.

DO NOT
Use black logo on color 
backgrounds.

DO NOT
Never scale the logo 
Disproportionally. 

NOTE
To ensure proper usage of the logo and other 
identity elements, please use only approved 
artwork files provided by the SWBC2019. 

Do not try to recreate the logo yourself.

SHARJAH
WORLD BOOK

CAPITAL 19
20

SHARJAH
WORLD BOOK

CAPITAL 19
20
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S.2
SWBC2019 Guidelines

Color 
Palettes

SWBC2019 Guidelines
SWBC2019 Guidelines
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SWBC Purple
PANTONE 814
RGB 122-95-196
CMYK 67-68-0-0

S.2.1

60% shade 60% shade

40% shade 40% shade

20% shade 20% shade

SWBC Green
PANTONE 808
RGB 0-169-142
CMYK 84-0-54-0

SWBC2019 Color Palettes

Primary
Color Palette

SWBC2019 Guidelines
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SWBC Yellow
PANTONE 116
RGB 255-182-7
CMYK 0-36-89-0

SWBC Blue
PANTONE 2198
RGB 44-184-199
CMYK 70-0-24-0

SWBC Red
PANTONE 2348
RGB 230-35-73
CMYK 0-95-60-0

60% shade 60% shade60% shade

40% shade 40% shade40% shade

20% shade 20% shade20% shade

SWBC2019 Color Palettes

S.2.2 Secondary 
Color Palette

Use secondary colors only when you 
require a wider range of color for 
certain differentiation, for example, 
PPT charts, graphs.
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S.3
SWBC2019 GuidelinesSWBC2019 Guidelines

Typography
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SWBC2019 Typography

S.3.1 Primary Typeface 
English

Headline Treatment:

Always use two SWBC 
primary colours in the 
headline. The headline is 
always title case. 

Example

F37 Ginger Bold 
All Caps

F37 Ginger

OPEN BOOKS.
OPEN MINDS.

ABCDEFGHIGKLMNOPQRSTUVWXYZ
abcdefghigklmnopqrstuvwxyz
1234567890@#$%&!?-+=~

Thin

Light

Regular

Bold

Thin Italic

Light Italic

Italic

Bold Italic

F37 Ginger

F37 Ginger

F37 Ginger

F37 Ginger

F37 Ginger

F37 Ginger

F37 Ginger

F37 Ginger

The tagline is always upper case.

If the background or SWBC graphic is in a shade of 
the primary purple colour, headlines should be in pri-
mary green along with black or white type depending 
on the background.

If the background or SWBC graphic is in a shade of 
the primary green colour, headlines should be in pri-
mary purple along with black or white type depend-
ing on the background.

We believe books have the power to unite 
us; that knowledge spread and shared can 
change the minds and hearts of nations. 
That is why we have been long-standing 
advocates of reading. Every move taken in 
the City of Knowledge has been designed 
to bring us one step closer to a wiser—more 
unified—community. One that doesn’t judge 
books by their covers, but appreciates and 
respects each unique story told within them.

Words
Inspire Us

SWBC2019 Guidelines
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SWBC2019 Typography

S.3.2 Primary Typeface 
Arabic

Example

Light

Regular

Medium

Bold

Ultra Light

Heavy

Black

DIN Next LT Arabic

DIN Next LT Arabic

افتـح كتـابـاً.
تفتـح أذهـانـاً.

أ ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ ع غ 
ف ق ك ل م ن ه و ي

١٢٣٤٥٦٧٨٩٠@#$٪!؟-+=

أ ب ت ثأ ب ت ث

أ ب ت ثأ ب ت ث

أ ب ت ثأ ب ت ث

أ ب ت ث

نؤمن بقوة الكتب في تعزيز تماسك المجتمع ووحدته، 
وبأنّ نشر المعرفة ومشاركتها يُسهمان في تغيير عقول 

وأفكار شعوبها، استمراراً وتعزيزاً لدورنا البارز في النهوض 
بثقافة قراءة الكتب. نخطو قدماً بتدبّر وبصيرة نافذة في 

»مدينة المعرفة« نحو بناء مجتمع أكثر حكمة ولُحمة؛ فلا 
نحكم على مضمون الكتب من عنوانيها، إنما نُقدّر ونحترم 

مضمون كلَ قصة سُردت فيها.

الكلمات 
تُلهمنا

Headline Treatment:

Always use two SWBC 
primary colors in the 
headline.

If the background or SWBC graphic is in a shade of 
the primary purple colour, headlines should be in pri-
mary green along with black or white type depending 
on the background.

If the background or SWBC graphic is in a shade of 
the primary green colour, headlines should be in pri-
mary purple along with black or white type depend-
ing on the background.

Tagline
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S.4
SWBC2019 Guidelines

Pattern

SWBC2019 Guidelines
www.sharjahwbc.com  –  pg. 39



SWBC2019 Pattern

S.4.1 Pattern

Color 
Variations

SWBC2019 Guidelines
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SWBC2019 Pattern

S.4.2 Pattern
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SWBC2019 Pattern

S.4.3 Pattern

Color 
Variations
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S.5
SWBC2019 Guidelines

Iconography
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SWBC2019 Iconography

S.5.1 Icons

Heritage
Inspired by one of the 
Sharjah Fort towers. 

Outreach
The power of the written 
word has no boundaries.  

Publishing
From pencil to 
the book.

Inclusion
Building a tighter 
community.

Children
Their future is 
brighter with 
books.

Reading
The symbol of 
knowledge.
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SWBC2019 Iconography

S.5.2 Infographics
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S.6
SWBC2019 GuidelinesSWBC2019 Guidelines

Photography 
Style
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SWBC2019 Photography Style

S.6.1

The preferred photography should be black and 
white with some connection and correlation with 
the main topic of the SWBC event. 

However, colored images can also be adapted 
for visual communication.

Category 1
Books in context

Category 2
Books as heroes

Category 3
Location related

Original Size 
Images

SWBC2019 Guidelines
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SWBC2019 Photography Style

S.6.2 Masked 
Images

On some occasions, when 
suitable, images can be masked 
with certain elements of the 
brand’s visual language.
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SWBC2019 Guidelines

Applications
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S.7
SWBC2019 Guidelines

Stationery
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SWBC2019 Applications

S.7.1
Business Cards Business Cards

Stationery 
Design

OPEN BOOKS
OPEN MINDS

افتح كتابا
تفتح ذهنا

T.+971 6 593 3328
F. +971 6 593 3399
P.O.Box 12345
info@sharjahwbc.com
www.sharjahwbc.com

احمد علي
مدير التخطيط الاستراتيجي

Ahmed Ali
Strategic Planning Manager

SharjahWBC

OPEN BOOKS
OPEN MINDS

افتح كتابا
تفتح ذهنا

OPEN BOOKS
OPEN MINDS

افتح كتابا
تفتح ذهنا

T.+971 6 593 3328
F. +971 6 593 3399
P.O.Box 12345
info@sharjahwbc.com
www.sharjahwbc.com

احمد علي
مدير التخطيط الاستراتيجي

Ahmed Ali
Strategic Planning Manager

SharjahWBC

SWBC2019 Guidelines
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SWBC2019 Applications

S.7.2
Letterhead Letterhead

Stationery 
Design

Sharjah World Book Capital Office | مكتـب الشــارقــة عــاصــمــة عـالـمـيــة لـلـكــتــاب
P.O.Box 977, Sharjah, UAE - T: +971 6 593 3333 - F: +971 6 593 3399

www.sharjahwbc.com

Dear Reader,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum venenatis est nec suscipit faucibus. 
Integer non lacus id nunc volutpat interdum. Nam lacinia tempus nunc, eget tempus lectus vehicula 
eget. Quisque orci erat, venenatis vitae ipsum a, blandit consequat nisl. Aenean nec eros nibh. Nulla 
urna velit, aliquet accumsan elementum a, molestie vitae mauris. Pellentesque accumsan quam eget 
sem egestas, eget varius diam luctus. Nunc nisl purus, suscipit eu quam sagittis, malesuada commodo 
lectus. Donec pharetra interdum faucibus. Sed auctor adipiscing arcu, eget mattis lacus placerat nec. 
Duis nunc massa, aliquam sit amet placerat sed, consequat nec risus. Nam laoreet tempor eros, nec 
tristique neque. Vivamus sodales gravida ligula ut molestie.

Fusce vel leo vulputate, vulputate sem eget, sagittis tellus. Sed nunc purus, sodales nec vestibulum 
quis, iaculis bibendum felis. Suspendisse gravida, ante nec convallis tincidunt, metus elit euismod 
metus, nec lobortis sem eros ac nisi. Maecenas iaculis magna diam, non vulputate erat tempus ut. 
Fusce id facilisis eros, sit amet euismod neque. Vivamus vehicula porttitor lorem, ac pretium ligula 
egestas ac. Vivamus suscipit vitae felis faucibus ullamcorper. Phasellus non purus placerat, pulvinar 
mi vitae, mattis nisi. Integer posuere risus dolor, et ultrices quam fermentum id. Mauris nec fermentum 
libero. Pellentesque pharetra sodales orci. Proin eget sem eleifend, tempor dui at, rhoncus urna. 
Vivamus commodo sodales libero quis bibendum. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum venenatis est nec sunibh. Nulla 
urna velit, aliquet accumsan elementum a, molestie vitae mauris. Pellentesque accumsan quam ettis 
lacus placerat nec. Duis nunc massa, aliquam sit amet placerat sed, consequat nec risus. Nam laoreet 
tempor eros, nec tristique neque. Vivamus sodales gravida ligula ut molestie.

Yours Sincerely,
Manager Name

Dear Reader,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum venenatis est nec suscipit faucibus. 
Integer non lacus id nunc volutpat interdum. Nam lacinia tempus nunc, eget tempus lectus vehicula 
eget. Quisque orci erat, venenatis vitae ipsum a, blandit consequat nisl. Aenean nec eros nibh. Nulla 
urna velit, aliquet accumsan elementum a, molestie vitae mauris. Pellentesque accumsan quam eget 
sem egestas, eget varius diam luctus. Nunc nisl purus, suscipit eu quam sagittis, malesuada commodo 
lectus. Donec pharetra interdum faucibus. Sed auctor adipiscing arcu, eget mattis lacus placerat nec. 
Duis nunc massa, aliquam sit amet placerat sed, consequat nec risus. Nam laoreet tempor eros, nec 
tristique neque. Vivamus sodales gravida ligula ut molestie.

Fusce vel leo vulputate, vulputate sem eget, sagittis tellus. Sed nunc purus, sodales nec vestibulum quis, 
iaculis bibendum felis. Suspendisse gravida, ante nec convallis tincidunt, metus elit euismod metus, nec 
lobortis sem eros ac nisi. Maecenas iaculis magna diam, non vulputate erat tempus ut. Fusce id facilisis 
eros, sit amet euismod neque. Vivamus vehicula porttitor lorem, ac pretium ligula egestas ac. Vivamus 
suscipit vitae felis faucibus ullamcorper. Phasellus non purus placerat, pulvinar mi vitae, mattis nisi. 
Integer posuere risus dolor, et ultrices quam fermentum id. Mauris nec fermentum libero. Pellentesque 
pharetra sodales orci. Proin eget sem eleifend, tempor dui at, rhoncus urna. Vivamus commodo sodales 
libero quis bibendum. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum venenatis est nec sunibh. Nulla 
urna velit, aliquet accumsan elementum a, molestie vitae mauris. Pellentesque accumsan quam ettis 
lacus placerat nec. Duis nunc massa, aliquam sit amet placerat sed, consequat nec risus. Nam laoreet 
tempor eros, nec tristique neque. Vivamus sodales gravida ligula ut molestie.

Yours Sincerely,
Manager Name

Sharjah World Book Capital Office

P.O.Box 977, Sharjah, UAE - T: +971 6 593 3333 - F: +971 6 593 3399

مكتـب الشــارقــة عــاصــمــة عـالـمـيــة لـلـكــتــاب

www.sharjahwbc.com

Dear Reader,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum venenatis est nec suscipit faucibus. 
Integer non lacus id nunc volutpat interdum. Nam lacinia tempus nunc, eget tempus lectus vehicula 
eget. Quisque orci erat, venenatis vitae ipsum a, blandit consequat nisl. Aenean nec eros nibh. Nulla 
urna velit, aliquet accumsan elementum a, molestie vitae mauris. Pellentesque accumsan quam eget 
sem egestas, eget varius diam luctus. Nunc nisl purus, suscipit eu quam sagittis, malesuada commodo 
lectus. Donec pharetra interdum faucibus. Sed auctor adipiscing arcu, eget mattis lacus placerat nec. 
Duis nunc massa, aliquam sit amet placerat sed, consequat nec risus. Nam laoreet tempor eros, nec 
tristique neque. Vivamus sodales gravida ligula ut molestie.

Fusce vel leo vulputate, vulputate sem eget, sagittis tellus. Sed nunc purus, sodales nec vestibulum quis, 
iaculis bibendum felis. Suspendisse gravida, ante nec convallis tincidunt, metus elit euismod metus, nec 
lobortis sem eros ac nisi. Maecenas iaculis magna diam, non vulputate erat tempus ut. Fusce id facilisis 
eros, sit amet euismod neque. Vivamus vehicula porttitor lorem, ac pretium ligula egestas ac. Vivamus 
suscipit vitae felis faucibus ullamcorper. Phasellus non purus placerat, pulvinar mi vitae, mattis nisi. 
Integer posuere risus dolor, et ultrices quam fermentum id. Mauris nec fermentum libero. Pellentesque 
pharetra sodales orci. Proin eget sem eleifend, tempor dui at, rhoncus urna. Vivamus commodo sodales 
libero quis bibendum. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum venenatis est nec sunibh. Nulla 
urna velit, aliquet accumsan elementum a, molestie vitae mauris. Pellentesque accumsan quam ettis 
lacus placerat nec. Duis nunc massa, aliquam sit amet placerat sed, consequat nec risus. Nam laoreet 
tempor eros, nec tristique neque. Vivamus sodales gravida ligula ut molestie.

Yours Sincerely,
Manager Name

www.sharjahwbc.ae
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SWBC2019 Applications

S.7.3 S.7.4
Envelope Press Folder

Stationery 
Design

Stationery 
Design

OPEN BOOKS. OPEN MINDS.

افتـح كتـاباً. تفتـح أذهـاناً.

مكتب الشارقة عاصمة عالمية للكتاب
Sharjah World Book Capital Office

T. +971 6 593 3333
F. +971 6 593 3399
P.O.Box 977, Sharjah,UAE

www.sharjahwbc.com

مكتب الشارقة عاصمة عالمية للكتاب
Sharjah World Book Capital Office

T. +971 6 593 3333
F. +971 6 593 3399
P.O.Box 977, Sharjah,UAE

www.sharjahwbc.com

OPEN BOOKS. OPEN MINDS.
افتـح كتـاباً. تفتـح أذهـاناً.

www.sharjahwbc.com

A4

DL

SWBC2019 Guidelines
www.sharjahwbc.com  –  pg. 67



SWBC2019 Applications

S.7.5 S.7.6
Compliment Slips Thank You Card

Stationery 
Design

Stationery 
Design

شكراً
THANK YOU www.sharjahwbc.com

with compliments www.sharjahwbc.com

with compliments www.sharjahwbc.com
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SWBC2019 Guidelines

Merchandising
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SWBC2019 Applications

S.8.1 S.8.2
Bookmark Pin

Merchandising 
Design

Merchandising 
Design

23, 2019
22, 2020APRIL 23, 2019

22, 2020APRIL 
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SWBC2019 Applications

S.8.3
Note Book Note Book

Merchandising 
Design

www.sharjahwbc.com

Write more ...

www.sharjahwbc.com

اکتب المزید
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SWBC2019 Applications

S.8.4 S.8.5
Pencils Lanyards

Merchandising 
Design

Merchandising 
Design

www.sharjahwbc.com

開かれた本はオープンマインド

bukas na mga libro bukas isip

खोले िकताब. खोले िवचार.

www.sharjahwbc.com

open books. open minds.

افتـح كتـاباً. تفتـح أذهـاناً.

كاترين سميت
Catherine Smith

Visitor
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Paper Bag Tote Bag

Merchandising 
Design

www.sharjahwbc.com
SharjahWBC

افـتـح كـتـابـاً.
تفـتـح أذهـانـاً.

OPEN BOOKS.
OPEN MINDS.

SharjahWBC
www.sharjahwbc.com
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S.9.1
Booklet Booklet

Booklet 
Design

www.sharjahwbc.com

SharjahWBC

تشهد الشارقة اليوم لحظة فارقة، إذ لا يُعدّ اختيارها 
عاصمةً عالميّة للكتاب مجرّد تقديرٍ بسيط للجهود التي 

بذلناها سابقاً، إنما يتجاوز ذلك ليُشكّل الشعلة التي 
ستضيئ مستقبلًا زاخراً بفرصٍ تخدم مجال قراءة الكتب 

بِرُمّته، بدءاً من الكتّاب والناشرين وصولاً إلى القرّاء. 
هدفنا أن نُمثّل أرضاً خصبة للتعايش المشترك في 

المنطقة وأن نُرسّخ مكانة الشارقة المحورية على خارطة 
العالم الثقافية، فضلًا عن تعزيز ازدهار منظومة الكتب 
في الإمارة وتقديم حلول ذكية ومجدية لتمكين جميع 

أفراد المجتمع.

ستدوّن الشارقة اسمها في التاريخ، وستترك خطواتنا 
علامةً راسخة في مجتمعنا لعقود قادمة. إن طموحنا لا 
يحدّه سقف ومعاً سنحقّقه، وإرثنا غني بقصصٍ نسردها 
سوياً؛ فالشارقة »العاصمة العالميّة للكتاب« بُنيت بهمّة 

شعبها ومن أجلهم، وللعالم بأسره.

  2019
تميِزنا

OPEN
BOOKS.
OPEN
MINDS.

برنامج العاصمة العالميّة للكتاب هو مبادرة عالمية تتبناها 
اليونسكو، تهدف إلى تعزيز السلام والإثراء الثقافي 

والحوار بين الثقافات، من خلال التعليم والتواصل وتبادل 
المعلومات. وقد اختيرت الشارقة عاصمةً عالميّة للكتاب 

لعام ٢٠١٩ تقديراً لانسجامها الدؤوب مع هذه القيم 
والمبادئ، ودعمها المتواصل لها على المستويين 

المحلي والعالمي. سنسعى يداً بيد من أجل إتاحة قراءة 
الكتب لأكبر عدد ممكن من الناس ولأن يكون اكتساب 

المعرفة حقاً أساسياً لكافة فئات المجتمع.

الكتب 
توحدنا

Our 
Manifesto
BOOKS! THEY ARE MAGICAL!
BLACK LETTERS ON A WHITE PAGE
TILL YOU READ THEM 
AND THEN DOORS OPEN, JOURNEYS BEGIN
TRAVEL THROUGH CULTURES AND TRADITIONS. 
DIVE INTO THE PAST, CATCH A GLIMPS OF THE FUTURE
SHATTER SOME MYTHS AND TEAR DOWN A FEW WALLS. 
LEARN A NEW LANGUAGE, 
LEARN TWO... LEARN THREE. 
MEET SAINTS AND WARRIORS, 
SCIENTISTS AND WIZARDS, 
SOMEONE YOU FEEL LIKE YOU KNOW, 
SOMEONE YOU THOUGHT YOU’D NEVER KNOW. 
READ... TILL NO STRANGERS REMAIN, 
GO BEYOND YOUR STORY, 
BEYOND BORDERS. 
OPEN A BOOK, 
OPEN YOUR ARMS, 
YOUR HEART, YOUR MIND.

SHARJAH WORLD BOOK CAPITAL 2019
OPEN BOOKS. OPEN MINDS.

We believe books have the power to unite 
us; that knowledge spread and shared can 
change the minds and hearts of nations. 
That is why we have been long-standing 
advocates of reading. Every move taken in 
the City of Knowledge has been designed 
to bring us one step closer to a wiser—more 
unified—community. One that doesn’t judge 
books by their covers, but appreciates and 
respects each unique story told within them.

Words
Inspire us

نؤمن بقوة الكتب في تعزيز تماسك المجتمع ووحدته، 
وبأنّ نشر المعرفة ومشاركتها يُسهمان في تغيير عقول 

وأفكار شعوبها، استمراراً وتعزيزاً لدورنا البارز في النهوض 
بثقافة قراءة الكتب. نخطو قدماً بتدبّر وبصيرة نافذة في 

»مدينة المعرفة« نحو بناء مجتمع أكثر حكمة ولُحمة؛ فلا 
نحكم على مضمون الكتب من عنوانيها، إنما نُقدّر ونحترم 

مضمون كلَ قصة سُردت فيها.

الكلمات 
تُلهمنا

رؤيتنا

في كلّ كتاب...سحر يشبه الخيال...
بدايةً...هو مجرّد ورق و كلام

و لكن حين تقرأه وتعيش تفاصيله...
يفتح الكتاب ألف باب، ويأخذك في رحلة تسرق الألباب،

تسافر بأفكارك...تكتشف ثقافة تختلف عن ثقافتك،
تعود إلى الماضي العريق، تخطف نظرة على المستقبل البعيد،

تكتشف الكثير من الأسرار وتكسر بعض الأسوار،
تتعلّم لغة جديدة،

لغتين أو ثلاثة...
تتعرّف على الطيّب وعلى الشرير،

على العالِم وعلى الأديب،
على شخص تشعر وكأنك تعرفه،

على شخص لم تفكّر يوماً أنك ستعرفه.
اقرأ...حطّم الحواجز التي تفصل بين الشعوب

اذهب إلى أبعد الحدود
أبعد من حكايتك، أبعد من عالمك.

افتح كتاباً،
افتح ذراعيك،

افتح قلبك، افتح ذهنك...

الشارقة عاصمة عالميةللكتاب ٢٠١٩
افتح كتاباً. تفتح أذهاناً.

The UNESCO World Book Capital program 
is a worldwide initiative that aims to 
promote peace, cultural enrichment, and 
intercultural dialogue through education, 
communication, and information sharing. 
Our long-standing alignment with and 
support of these beliefs both locally and 
globally has landed us the recognition of 
World Capital City of 2019.  Together we 
aim to make books easily accessible and 
promote knowledge as a fundamental right 
for all members of society. 

Books
Unite us

افتـح
كتـاباً.
تفتـح

أذهـاناً.

This is a historic moment for the city of 
Sharjah. The World Book Capital is much 
more than simple recognition of our past 
efforts; it is the kindle that will ignite many 
opportunities for the entire book chain—from 
writers and publishers, all the way to the 
readers. We aim to become the catalyst for 
coexistence in the region, and place Sharjah 
firmly in the center of the cultural map. We 
will strengthen our thriving book ecosystem; 
and provide smart and adapted solutions to 
empower all members of society. 

Sharjah’s history is in the making. Our actions 
will leave a lasting mark in our society for 
decades to come. Our ambitions are high, 
and together we will achieve it. Our heritage 
is rich, and together we will narrate it. 
Because the Sharjah World Book Capital 
is created by the people of Sharjah, for the 
people of Sharjah and beyond. 

2019 
Will mark us

www.sharjahwbc.com

SharjahWBC
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S.10.1
E-Direct Marketing E-Direct Marketing

E-Direct
Marketing

The 
Written 
World 
Inspires 
Us

Lorem Ipsum is simply dummy text of the printing and typesetting 
industry. Lorem Ipsum has been the industry’s standard dummy text 

ever since the 1500s, when an unknown printer took a galley of 
type and scrambled it to make a type specimen book.

Sharjah has always had a rich historic 
relationship with books.... A reading society that 

is culturally inclusive of all communities

Find Out More

Read More

RSVP Here

Lorem Ipsum is simply 
dummy text of the printing 
and typesetting industry. 
Lorem Ipsum has been the 
industry’s standard dummy 
text ever since the 1500s.

Books
Unite 
Us

Book 
Your Spot

Lorem Ipsum
is simply dummy text 
of the printing and 
typesetting industry. 

Lorem Ipsum is simply dummy text 
of the printing and typesetting 
industry. Lorem Ipsum has been the 
industry’s standard dummy text 
ever since the 1500s, when an 
unknown printer took a galley of 
type and scrambled it to make a 
type specimen book.

Lorem Ipsum is simply dummy text of the printing and 
typesetting industry. Lorem Ipsum has been the 

industry’s standard dummy text ever since the 1500s, 
when an unknown printer took a galley of type and 

scrambled it to make a type specimen book.

You received this email because you indicated you wanted to hear from us. 
Changed your mind? Unsubscribe or contact us. 

SWBC2019 licenses stock video clips for use in commercials, television 
shows, documentaries, and feature films, and licenses stock photography for 
use in design and creative work. Dissolve’s footage and image collections are 

hand-picked for technical quality, aesthetic style, and cultural relevance.

No matter who 
you are and where 
you come from we 
are more alike 
than you can 
think.

SharjahWBC

SHARJAH
WORLD BOOK

CAPITAL 19
20

The 
Written 
World 
Inspires 
Us

Lorem Ipsum is simply dummy text of the printing and typesetting 
industry. Lorem Ipsum has been the industry’s standard dummy text 

ever since the 1500s, when an unknown printer took a galley of 
type and scrambled it to make a type specimen book.

Sharjah has always had a rich historic 
relationship with books.... A reading society that 

is culturally inclusive of all communities

Find Out More

Read More

RSVP Here

Lorem Ipsum is simply 
dummy text of the printing 
and typesetting industry. 
Lorem Ipsum has been the 
industry’s standard dummy 
text ever since the 1500s.

Books
Unite 
Us

Book 
Your Spot

Lorem Ipsum
is simply dummy text 
of the printing and 
typesetting industry. 

Lorem Ipsum is simply dummy text 
of the printing and typesetting 
industry. Lorem Ipsum has been the 
industry’s standard dummy text 
ever since the 1500s, when an 
unknown printer took a galley of 
type and scrambled it to make a 
type specimen book.

Lorem Ipsum is simply dummy text of the printing and 
typesetting industry. Lorem Ipsum has been the 

industry’s standard dummy text ever since the 1500s, 
when an unknown printer took a galley of type and 

scrambled it to make a type specimen book.

You received this email because you indicated you wanted to hear from us. 
Changed your mind? Unsubscribe or contact us. 

SWBC2019 licenses stock video clips for use in commercials, television 
shows, documentaries, and feature films, and licenses stock photography for 
use in design and creative work. Dissolve’s footage and image collections are 

hand-picked for technical quality, aesthetic style, and cultural relevance.

No matter who 
you are and 
where you come 
from we are more 
alike than you can 
think.

SharjahWBC
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Facebook Page Linkedin

Social Media
Design

SWBC2019 Guidelines
www.sharjahwbc.com  –  pg. 89



S.11
SWBC2019 Guidelines

Program
Calendar

SWBC2019 Guidelines
www.sharjahwbc.com  –  pg. 91



SWBC2019 Applications

S.11.1
Program Calendar Program Calendar

Program
Calendar

افتـح كتـاباً. تفتـح أذهـاناً.
OPEN BOOKS. OPEN MINDS.

القراءة

التراث

الأطفال والشباب

الشمولية

التوعية

النشر

Reading

Heritage

Children and Youth

Inclusivity

Awareness 

Publishing

BACK

- ملتقى الشعر العربي للشباب
- مهرجان الشارقة القرائي للأطفال

- اليوم العالمي لكتاب الطفل
- مهرجان الأبطال الخارقون

- مهرجان الشارقة السينمائي الدولي للطفل
- اليوم العالمي للشباب

- Arab Youth Poetry Forum

- Sharjah Children's Reading Festival

- World Children's Book Day

- Super Heroes Festival

- Sharjah International Children Film Festival

- World Youth Day
الأطفال والشباب
Children and Youth

BACK

المحاور الرئيسية
Main Topics

الأجندة العامة
General Agenda

- استراحة العمال مع الكتب  
- ارسال الكتب للاجئين

- بين سطور الافلام الهندية
- فعالية “كريكتاب”

- مبادرة “اقرأ لي” للكتب الصوتية
- القراءة العلاجية

- مبادرة أرى  
- حكايات من الفلبين

- Workers reading break

- Sending books to refugees

- Between the lines of Indian films

- Cricket Book event

- "Read Me" initiative for audio books

- Therapeutic reading

- “I See” Initiative

- Tales from the Philippines

الشمولية
Inclusivity

BACK

23 ابريل 2019

يوم عالميحدث مهمفعالية لمرة واحدةفعالية مستحدثةفعالية مستمرة

22 ابريل 2020

ابريل 2019

1 مايو
المكتبه الجويةاليوم العالمي للعمال

ورشة للكتاب

20 يونيو
اليوم العالمي للاجئين

12 اغسطس 
اليوم العالمي للشباب

اقرأ وتشمس

تطبيق المكتبة
الإلكترونية

حكايات من
الفيليبين

8 سبتمبر
اليوم العالمي لمحو الأمية

إرسال الكتب
 إلى اللاجئين

المكتبة المتنقلة

30 سبتمبر 
اليوم العالمي للترجمة

منتدى الترجمة

5 اكتوبر
اليوم العالمي للمعلم

ورشة للرسامين

20 اكتوبر
اليوم العالمي للاحصاء

24 اكتوبر
يوم الأمم المتحدة

عربة الكتب المتحدة

معرض الشارقة
الدولي للكتاب

جائزة اتصالات
 لكتاب الطفل

البرنامج المهني

4 يناير 
اليوم العالمي للبرايل

ورشة لصناعة
 الكتب الملموسة

الاحتفال باليوم
 العالمي للبرايل

18 ديسمبر 
يوم اللغة العربية

اسبوع النزيل الخليجي

قراءة علاجية في مراكز
 إعادة التأهيل

بين سطور الأفلام الهندية

الأبطال الخارقون

مهرجان أضواء
الشارقة

11 فبراير اليوم الدولي للمرأة
والفتاه في ميدان العلوم

21 فبراير
اليوم العالمي للغة الأم

ورشة للناشرين

3 مارس
يوم الكتاب العالمي

8 مارس
اليوم العالمي للمرأة

ملتقى المرأة والأدب

20 مارس
اليوم العالمي لرواية القصص

حكايات على الجزيره

مهرجان الشارقة
القرائي للطفل

2 ابريل
اليوم العالمي لكتاب الطفل

جائزة أديب
الطفل العربي

معرض هانس
 كريستان اندرسن

21 ابريل اليوم العالمي
للابداع والتطوير

الحفل الختامي الوصفات الأكثر مبيعاً

بينالي الطفل

جلسة حرية التعبير

20 مارس
يوم السعادة العالمي

21 مارس
اليوم العالمي للشعر

ملتقى الشعر
العربي للشباب

"مبادرة" اقرأ لي

مؤتمر المكتبيين

16 نوفمبر
اليوم العالمي للتسامح

3 مايو اليوم العالمي
لحرية الصحافة

23 ابريل
اليوم العالمي للكتاب

مهرجان الشارقة
 القرائي للطفل

26 ابريل اليوم العالمي
لحقوق الملكية الفكرية

حملة توعية عن حقوق
الملكية الفكرية

قصص من الماضي -
أيام الشارقة التراثية

اقرأ، انت في الشارقة
بلدية الشارقة

مؤتمر المكتبات

 الأجندة العامة
أجندة الفعاليات والبرامج التي تم تقديمها

في ملف الشارقة العاصمة العالمية للكتاب : 

April 2019
مايو 2019
May 2019

يونيو 2019
June 2019

يوليو 2019
July 2019

أغسطس 2019
August 2019

سبتمبر 2019
September 2019

أكتوبر 2019
October 2019

نوفمبر 2019
November 2019

ديسمبر 2019
December 2019

يناير 2020
January 2020

فبراير 2020
February 2020

مارس 2020
March 2020

ابريل 2020
April 2020

حفل الإفتتاح الرسمي
Official opening ceremony

23 April
World Book Day

1 May International
Workers' Day

5 يونيو
اليوم العالمي للبيئة

5 June
World Environment Day

Etisalat Award for Arabic
Children’s Literature

20 June
World Refugee Day

مؤسسات صديقة للكتاب
Book-friendly institutionsThe Air Library12 August

World Youth Day
8 September

International Literacy Day

Read and tanWorkshop for painters

e-library application20 October
World Statistics Day

Tales from the Philippines

Send books to refugees

Mobile LibraryProfessional program

"Read for Me" initiativeWorkshop for Publishers

Librarians Conference

30 September
World Translation Day

Translation Forum

5 October
World Teacher Day

Sharjah International
Book Fair

Gulf Prisoner Week

Therapeutic reading in
rehabilitation centers

21 February International
Mother Language Day

Arab Children 's
Literature Award

Between the lines of 
Indian films 

Super Heroes

18 December
Arabic Language Day

Workshop for production
of braille books

Brazilian Day Celebration

4 January
World Braille Day

3 March
World Book Day

8 March
International Women's Day

Women and literature Forum

20 March
World Storytelling Day

Tales on the island

Best-selling recipes

Sharjah Children's
Reading Festival

2 April
World Children's Book Day

Hans Christian
Andersen Gallery

Closing ceremony

Children’s Biennale

Freedom of speech session

20 March
World Happiness Day

21 March
World Poetry Day

Arab Poetry for Youth Forum

11 February Internationa
Day of Women and
Girls in Science

Sharjah Light Festival

24 October
United Nations Day

16 November International
Day for Tolerance

United Book Cart

Book Workshop

استراحة مع العمال
Break with the workers

كتب بحاجة لمأوى
Books looking for shelters

الكريكتاب
مجلس الشارقة الرياضي

Cricket Book
Sharjah Sports Council

Sharjah Children's
Reading Festival

26 April World Intellectual
Property Day

Stories from the past -
Sharjah Heritage Days

Read, you are in Sharjah
Sharjah Municipality

Awareness campaign on
intellectual property rights

3 May
World Press Freedom Day

21 April World
Creativity and Innovation Day

Library Conference

BACK
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Poster Poster

Outdoor 
Design

OPEN BOOKS.
OPEN MINDS.

افتـح كتـابـا.
تفتـح أذهـانـاً.
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Banner Banner

OPEN
 BOOKS.
OPEN
 MINDS.

www.sharjahwbc.com

SharjahWBC

SAVE 
THE DATE
23 APRIL
2019

افـتــح
كـتــابـاً.
تـفـتــح
أذهـانـاً.

www.sharjahwbc.com

SharjahWBC

احفظ الموعد
23 أبريل
2019

S.12.2 Outdoor 
Design
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